


Thank you for your interest in working with   
Guaranteed Pass.  We look forward to serving  
your needs and helping you profit from your 
work as an author. 
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Format & Size 
 
We currently offer these standard sizes: 
 
 
 
 
 
 
 
 
 
Of course, any size card or package can be created with custom orders in quantities as 
small as 250 sets.  Our standard color is buff which we have found to be easiest to 
read.  Other colors are available without additional charge (white, yellow, gray). 
 
 
Designing Cards 
 
We do all the formatting of the final product.  We only ask that you provide your content 
in a compatible electronic format.  We can currently read most word processing soft-
ware formats and PDF files.  Most flashcards are designed with the question on one 
side and the answer on the other.  The typical card is formatted like this: 

 Card  
Size 

Package 
Size 

Number  
of cards Paper Quality 

Single Deck 4.25” x 2.75” 4.75(W) x 3”(H) x 
2.75” (D) 250 cards 110lb Index 

Double Deck 4.25” x 2.75” 9” (W) x 3” (H) x 
2.75” (D) 500 cards 110lb Index 

forward  
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During flight, if c
yclic control pres-

sure is applied which results in
 a 

maximum increase in pitch angle of 
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tor disc will til
t  
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FML® suspension 4 times per day 
 
Corneal sensitivity testing is the helpful in  
confirming the diagnosis. 
 
Spectacle prescriptions must be provided to  
patients at the conclusion of examinations. 
 
Discontinue contact lens use 

Maximizing Content 
 
Some authors wish to maximize the content in their flashcard product and put question 
& answer on the same side. There is no evidence in the educational research on flash-
card usage that suggests this practice detracts from achieving learning objectives.  In 
effect, this doubles the content in each 
of the standard product sizes.   
Instead of 250 Q&As, an  
author could get 500  
Q&As in the standard 
single deck box. 
 
 
 
 
 
 
 
 
 
 
 
 
 
Another method is to structure the flashcard in the form of the trivial pursuit cards that 
are so popular.  Using this design method, you can get up to 1000 Q&As on a single 
deck flashcard set.  
 
Why do this?  The answer is quite simple.  To reduce costs and make your product 
more affordable to your customers.  When you start to get into double– or triple– deck 
flashcard sets, the costs increase.  Here’s a sample: 
 
 

 
 
 
 

 
 
 
 
 
 
 
  (Front) 

Which of th
e following fre

quencies is  

within the General Class portio
n of th

e 

80 meter band? 

 

Answer: 3
560 kHz 

What is the maximum tra
nsmittin

g power 

an amateur station may use on 10.140 

MHz? 
 

Answer: 2
00 watts PEP output 

What is the most likely treatment for a patient’s  
anterior segment Nodular episcleritis? 
 
You suspect a diagnosis of Herpes simplex 
keratitis, what test confirms your DX? 
 
The Federal Trade Commission’s (FTC’s) 
“Eyeglasses” rule requires:  
 
Patient has Giant papillary conjunctivitis, contacts 
are uncomfortable, what is your initial treatment? 

(Back) 



Our Services 
 
We offer two services to flashcard authors.   
 
1. We can publish the flashcards and sell them directly to you to market them yourself. 

This is ideal for educators who need small batches and can sell the product directly 
to their end user.  The minimum order is 8 units.  Custom packaging with your de-
sign and logo is free when you order 1000 units or more.  

2. We can become your publisher. We'll brand, publish, market, and distribute while 
paying you the highest royalties.  When orders come in, flashcards are produced in 
very small batches as needed thus reducing inventory costs.   There are sales per-
formance requirements which must be met in order to earn royalties, but they are 
very liberal at 4 units per month.   

 
Or we can do both.  This gives you the maximum flexibility for you to sell locally while 
also selling online without the effort of setting up a merchant account, website with 
shopping cart, and a fulfillment/shipping department. 
 
Production Costs—Self Publishing 
 
The single deck flashcard product has production costs of $10 exclusive of shipping.  
This assumes a minimum order of 16 sets using our standard product packaging.  A 
double deck has production costs of $15 exclusive of shipping. 
 
Your Royalties 
 
When we undertake the publishing of your flashcards, we will produce and package your 
flashcards, we will market it on our website, and we will fulfill the orders that come in.   
 
Example if your product sells for $25: 
 
      25.00 
     -10.00 production costs 
     -  5.00 postage (shipping) 
    —–————— 
     - 10.00 profit split between author & publisher 
 
Royalties are paid monthly.  There are sales performance requirements which must be 
met in order to earn royalties, but they are very liberal at 4 units per month. If you sold 
4 units in a month, you would receive $20 via check or Paypal.  Of course we hope 
your product sells much more! 
 
You can also accept your royalties as product.  If you sold 16 flashcard sets over a 
maximum period of two months, we would ship you 6 units (minimum shipment). This 
eliminates all tax liabilities on your royalties. 



Standard Packaging 
 
We use a relatively generic  Standard 
Packaging (pictured to the right) for all 
flashcards we produce, market, and sell.  
This product packaging is part of the pro-
duction costs of the flashcards we pro-
duce for our authors.  
 
This is the most economical, because we 
have already paid  the set-up charges to 
create the metal places to print the color 
packaging.  You benefit from this. 
 
Custom Packaging 
 
Can you get custom packaging?  You bet.  There is an upfront cost of $500 to create 
the metal plates to print the packaging.  Beyond this, in quantities of 1000, there is no 
additional charge and we’ll even design the packaging for you.  In quantities of 500, it 
adds $1 to the production costs of each unit.   In quantities of 250, it adds $5 to the 
production costs for each unit.   These costs are upfront costs to the author.   
 
Please note:  Custom packaging requires an investment from the author.  This upfront 
investment is required for us to design and produce a stock of product packaging for 
your flashcard.  The most expensive component is the creation of the metal plates to 
produce the printing on the outside of the product packaging.  Most authors find the 
cost of custom packaging a little daunting.  Most find the standard package to be the 
most economical option (no upfront costs). 



Comparison of Programs 
 
The following is a comparison of our services consisting of a single deck (250 cards) 
flashcard set in standard packaging. 

Sample of Finished Product  

 We Are Your  
Publisher Self-Publishing 

Upfront 
Costs 

There are no upfront costs to you if 
you elect our standard packaging.   

The only costs are related to what 
you purchase. 

Cost of Sets 
Shipped to 
you. 

Quantity 4-7 = $20 each 
Quantity 8-15 = $15 each 
Quantity 16+ = $10 each 

Plus shipping 

Quantity 4-7 = $20 each 
Quantity 8-15 = $15 each 
Quantity 16+ = $10 each 

Plus shipping 

Custom 
Packaging 

Available with an upfront  
investment from the author.   

Setup charges: $500 +  
Quantity 1000 = Free 

Quantity 500 = $1ea + $500 
Quantity 250 = $5ea +$500 

Web Store 
& Marketing Included Available at an additional cost 

Fulfillment & 
Shipping Included Available at an additional cost 

Card Color 
Available 

Our standard card color is Buff 
which we found is easiest to read 

Other colors available with a mini-
mum order of 8 sets (white, gray, 

yellow, blue, cherry) 



How We Compare to Other Flashcard Publishers 
 
There is simply no other publisher that publishes small batches 
of small format flashcards. Consider the flashcard product pic-
tured on the right:    
 
This comparison is not meant to criticize the creator of this prod-
uct, we just want you to notice the elements which make it very 
expensive to your customers.   
 
The High Cost Option (Means Lower Profits for You) 
 
First, they are printed with multiple ink colors.  Second, notice the number of cards in 
that deck is about 1000+ cards.  Third, notice the custom packaging.  These factors 
create a high cost product.  This particular product retails for about $60.  In order to get 
a wholesale price that makes this profitable, you would need to order about 2000 units 
of this product and put them on your shelf until you sell them. 
 
This is great for large publishers and authors that can sell 2000 units in 6 months, but 
this puts flashcard publishing out of reach of 90% of authors just like you. 
 
How We Are Different 
 
We’ve been down the road of high cost / low profit flashcard sets like these.  We’ve al-
ready made the mistakes and discovered the pitfalls of the high cost / high quantity 
flashcard publishing market.   Then we decided we had to do something differently so 
our authors made more money and could publish their work without a significant up-
front investment. 
 
So, we simplified the process where we’ve eliminated these high-cost options.   
 
First, we print in black ink on standard card stock colors (white, ivory, yellow, gray).  
Second, our standard sizes are 250 cards (single deck) or 500 cards (double deck).  
And finally, we use standard packaging that completely eliminates the high cost of 
packaging your flashcard product.   These common sense measures allows you to sell 
your product at a reasonable price that offers the author a reasonable profit. 
 
Can you get something different than our standard options?  Yes, absolutely.  There 
are added costs, and you’ll clearly understand the benefit / cost ratio before you make 
your final decision. 
 
 
 
 


